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NOTICE OF PUBLIC MEETING AND HEARING PURSUANT TO G.L. c. 30A, §20 TO 

CONSIDER THE RENEWAL OF A CATEGORY 2 GAMING LICENSE 

PLEASE NOTE: Given the unprecedented circumstances resulting from the global Coronavirus 

pandemic, Governor Charles Baker issued an order to provide limited relief from certain provisions of 

the Open Meeting Law to protect the health and safety of individuals interested in attending public 

meetings. In keeping with the guidance provided, the Commission will conduct a public meeting utilizing 

remote collaboration technology. If there is any technical problem with our remote connection, an 

alternative conference line will be noticed immediately on our website: MassGaming.com. 

 

Pursuant to the Massachusetts Open Meeting Law, G.L. c. 30A, §§ 18-25, notice is hereby 

given of a meeting of the Massachusetts Gaming Commission (“Commission”). The meeting 

will take place: 

 

Wednesday September 16, 2020 

3:00 P.M. – 6:00 P.M. (longer if necessary) 

Massachusetts Gaming Commission 

VIA CONFERENCE CALL NUMBER: 1-646-741-5292 

PARTICIPANT CODE:  111 357 6142 

 

This public hearing is intended to provide the Commission with the opportunity to pose 

questions to representatives of Plainville Gaming and Redevelopment, LLC (d/b/a/ Plainridge 

Park Casino) (“Applicant”) and to obtain public input regarding the renewal of a Category 2 

Gaming License to the Applicant. No votes or decisions will be made at this hearing; it is simply 

intended as an opportunity for the Commission to gather information and gauge public sentiment 

relative to the renewal application. 

The Chair will preside over this public hearing. The Applicant, its agents, and representatives 

shall attend the public hearing, make a presentation, and respond to questions as directed by the 

Chair. Representatives of Plainville, representatives of the surrounding communities, and 

representatives of the impacted live entertainment venues (“ILEVs”) are encouraged to attend the 

public hearing, invited to make a presentation, and respond to questions as directed by the Chair.  

Those who wish to submit written comments in advance of the hearing may do so by sending an 

e-mail by September 10, 2020 to mgccomments@massgaming.gov with “Plainridge Park Casino 

License Renewal” in the subject line. All comments received via e-mail will be made public in 

their entirety, including the identity of the commentator, and distributed to the Commission for 

their review prior to the hearing. 

Public officials from a host or surrounding community, representatives of interested parties, and 

members of the host or surrounding communities who wish to speak at the hearing may place 

mailto:mgccomments@massgaming.gov


 
 

 
 

their name on the list of speakers by sending an e-mail to mgccomments@massgaming.gov with 

“Request to address Commission/PPC License Renewal” in the subject line.  Because this public 

hearing will be conducted virtually, please provide the email address and/or telephone number 

for the device(s) you intend to use to connect with the hearing. In order to use the available time 

most efficiently, the Commission will limit each speaker to 5 minutes. At the discretion of the 

Chair, comments may be taken from members of the public that have not pre-registered to speak 

at the end of the meeting. 

The following is the anticipated agenda for the public hearing: 

1. Call to order and introductory remarks by the Chair 

2. Presentation by the Applicant 

3. Commission questions to the Applicant 

4. Presentations/comments by representatives of the Host Community 

5. Presentations/comments by representatives of the Surrounding Communities 

6. Presentations/comments by representatives of Impacted Live Entertainment Venues 

7. Comments by members of the public  

8. Comments from the Applicant 

9. Other business – reserved for matters the Chair did not reasonably anticipate at the time 

of posting. 

I certify that on this date, this Notice was posted as “Gaming Commission Meeting: at 

www.massgaming.com and e-mailed to regs@sec.state.ma.us, Melissa.andrade@state.ma.us. 

 

                                                                              

September 2, 2020          

                                Cathy Judd-Stein, Chair 

 

Date Posted to Website:   September 2, 2020 

 

mailto:mgccomments@massgaming.gov
http://www.massgaming.com/
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Relicensing Presentation
September 16, 2020



Grand Opening June 24, 2015
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Evolution of Plainridge Park Casino

June 2017
Installed racetrack

fencing and photo finish 
cameras

June 24, 2015
Grand Opening November 2017

Installed LED lighting in 
back of house

July 2018
High limit area and 

VIP lounge

March 2016
Installed racing 

video display board 
& paddock 
renovation

December 2016
Dunkin added to 

food court

June 2018
Remodel outdoor

racing area

November 2016
Installed LED lighting 

in parking garage

April 2017
Live entertainment 

scheduled at 
The Loft

July 2017
Spirit of Massachusetts 

Trot 

August 2018
Grab and Game 

added to food court

February 2019
Smashburger replaces 
b.good in food court

August 2019
Outdoor concerts on 

racing apron

April 2019
Redesign banquet 

space

August 2018
MGM opens

September 2018
Tiverton opens

June 2019
Encore opens
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Racing Look Back

➢ Overnight purses increased 266% from 2014 to 2019
➢ Due to the 741% increase in breeding purses, the following 

impacts were seen in Massachusetts:
• Standardbred Breeding Program tripled participation
• New breeding farms and expansion of existing farms

➢ Introduced “Spirit of Massachusetts Trot” & “Clara Barton Pace”
• World record in 2020 Spirit of Massachusetts Trot

Year
Race 
Days

Overnight
Purses

Breeding Purses Live Handle

2019 108 $9,441,880 $1,755,100 $18,441,991

2018 110 $9,155,607 $1,776,022 $19,012,073

2017 125 $8,515,605 $1,453,298 $21,992,966

2016 115 $6,710,162 $1,243,930 $18,010,539

2015 105 $4,210,636 $639,400 $13,938,709

2014 80 $2,581,552 $208,777 $7,685,335

Total $40,615,442 $7,076,527 $99,081,613
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Racing Look Forward

➢ Seven-year agreement with horsemen
• 110 race days each year
• Spirit of Massachusetts Trot
• Clara Barton Pace

➢ Showcase Massachusetts-bred horses
• Sire stake races
• Restricted events

➢ Continue to grow pari-mutuel handle
• USTA strategic wagering initiatives
• Guaranteed pools
• Jackpot wagers

➢ Customer relations
• Rewards
• Handicapping contests
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Financial Look Back

➢ Generated over $303 million in tax revenue for the state since opening

➢ Collected over $68 million in tax revenue for the racehorse development fund

➢ Sold over $15 million in lottery tickets

➢ Spent over $7 million in capital expenditures
• Met capital expenditure goals for 2015 – 2019

21%

12%

6%

3%

29%

18%

6%

4%

0%

5%

10%

15%

20%

25%

30%

35%

Total WBE MBE VBE

Diverse Spend Q2 2015 - Q1 2020

Goal Actual 6



Employment Look Back

*Local includes Attleboro, Foxboro, Mansfield, North Attleboro, Plainville & Wrentham

➢ Exceeded all employment goals 
with exception of local
• Hired 66% from Massachusetts

➢ Talent development programs
• LEAP – Leadership Excellence at 

Penn
✓ 5 team members participated 

in program and were promoted

• WLP – Women Leading at Penn
✓ 30 participants
✓ 11 have been promoted
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Employment Look Forward

➢ Diversity initiatives
• Team member scholarship fund, recruitment and support at historically black colleges and 

universities

➢ Family care
• High-quality backup care for children and adults
• Backup childcare can be in-home or at daycare centers
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Gaming Look Back

➢ 5-year Gross Win Per Unit of $418 on a national average of $2171

➢ Capital purchases of 180 new games since opening

➢ Added a new high limit room and lounge
1 Eilers North America Revenue Brief: 4Q2019 & CY19
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Gaming Look Forward

Industry Trends:

➢ Emergence of retail and mobile sports 
betting and iCasino products

➢ Ability to place sports betting wagers at 
slot machines

➢ Cash wagering on live casino slots
remotely
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Collaborative Efforts

➢ Deployed MGC CMS after opening
in February 2016

➢ Only USA deployment of Scientific 
Games responsible gaming software 
Play My Way in June 2016

➢ Successful completion of ten 
security and SOX-based audits, 
four sponsored by MGC

➢ 99.59% uptime of all in scope systems
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Information Systems Look Forward

➢ Digital wallets for cashless play at slot machines, 
pari-mutuel wagering, sports book, and online 
gambling

➢ Contactless play using digital mychoice cards

➢ Mobile ordering and mobile reservations

➢ Real time offers utilizing geo-fencing and 
personalized offer engagement

of Hardware and Multi-Jurisdictional Hosting
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Community Contributions

➢ Over 100 charities/communities 
supported by PPC

➢ Quarterly customer and 
employee events supporting local 
charities
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Marketing Look Back

2015 2016 2018 2019

July 2015
Branded deck for

concert series

November 2017
Partnered with 98.5

Patriot’s radio 
broadcast and onsite 

activation

August 2018
Patriots Sponsorship

2017

August 2017
Sponsored Dell 

Technology PGA 
Tournament

June 2016
Official sponsor of 

Fenway Concert Series

January 2017
Partnered with

Wrentham Outlets &
NESN

April 2016
NESN-Red Sox

Winning
Wednesdays

October 2019
Monday Night Patriots 

broadcast from Flutie’s 

Sports Pub

June 2016
Partnered with 

Patriot Place hotels 
to block rooms for 
mychoice guests

June 2019
TPC membership to host 

mychoice guests

January 2017
Frozen Fenway

February 2016
Sponsored Big Air at 

Fenway August 2019
Sponsored an outdoor 
concert series in racing 

area

May 2017
Murphy’s Boxing
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Marketing Look Back

2015 20182017

August 2019
Launch of mycash

Mastercard

October 2016
Introduced Racing 

Rewards

March 2016
Winning Wednesdays 

– Powerball and 
lottery ticket 

giveaways

June 2016
Launch of Play My Way

December 2017
Penn purchases 

Pinnacle

October 2018
Pinnacle acquisition

finalized – Penn 
portfolio expands to 

41 properties

June 2015
Opened with 
GameSense  

2016

August 2018
Partnered with 
GameSense for 

Responsible Gambling 
Education Week 

June 2019
mycash Launch

August 2017
Launch of Player Soft 

to allow for offsite 
acquisition

January 2016
Launch of Hollywood 

Races app

November 2015
Launch

Hollywood Casino 
social gaming app

January 2019
Launch of mychoice

January 2019
Penn acquired 
Margaritaville 

2019

May 2019
Penn acquires 

Greektown
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Marketing Look Forward

2020 and Beyond

January 2020
Penn acquires 36% interest

in Barstool Sports

September 2020
Barstool sports betting 

app to launch

November 2020
Plainridge to launch 

mychoice loyalty app

August 2020
mychoice Social Casino

October 2020
Digital offers via 

flipbook

September 2020
Penn launches pilot 

mychoice
loyalty app

2020 and Beyond
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September 5, 2020 
 
 
To Whom It May Concern, 
 
My name is Chris LaCamera and I am the SVP of Sales for Fenway Sports Management. In case you are not 
familiar with who FSM is; we are the sales and marketing arm for our owned properties - The Boston Red Sox, 
Fenway Park, JetBlue Park at Fenway South, New England Sports Network, Liverpool Football Club, Roush 
Fenway Racing, The Worcester Red Sox as well as managed properties - MLB.com team sites, The Northern 
Trust, Red Sox radio, and Lebron James. 
 
I am specifically writing to praise Plainridge Park Casino (PPC) on being a great partner. FSM and related 
properties have been partners with PPC since they opened in 2015. For the past 5 years, we have had 
partnerships with NESN (Red Sox & Bruins telecasts) Fenway Park Events (USSA Big Air) PGA Tour Golf, 
and The Plainridge Park Casino Fenway Concert Series. These partnerships are a combination of general 
advertising showcasing promotions and features of PPC, branding, and hospitality.  
 
The tentpole of our partnership with PPC surrounds the naming rights to the Fenway Concert Series. Since 
2004, Fenway Park and the Red Sox have had a partnership with Live Nation to bring the best music acts to 
America’s Oldest Ballpark. In 2021, Live Nation and the Red Sox will once again host more than a dozen 
musical acts at Fenway Park and PPC will be the title partner.  
 
The staff at PPC has been wonderful to work with and of our 300+ partners; I would consider them as one of 
our best and most loyal.  
 
We are extremely lucky to have partners like Plainridge and sincerely thank them for being such a great client.  
 
 
Sincerely, 
 

 
 
 
Chris W. LaCamera 
 



 

 

From: MARY SHEPARDSON <mmshep7@aol.com>  
Sent: Wednesday, September 9, 2020 2:23 PM 
To: MGCcomments <MGCcomments@massgaming.gov> 
Cc: jjacs55@aol.com 
Subject: Plain ridge park Casino License Renewal 
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September 10, 2020 
 
 
To Whom It May Concern, 
 
My name is Rachel Molina and I am the Area Director for Business Development with Simon 
Property Group of New England.   
 
Simon is a real estate investment trust engaged in the ownership of premier shopping, dining, 
entertainment and mixed-use destinations and an S&P 100 company (Simon Property Group, 
NYSE:SPG). Our properties across North America, Europe and Asia provide community 
gathering places for millions of people every day and generate billions in annual sales. 
 
Our Wrentham Village Premium Outlets center is challenged each year to seek out premier 
clients for advertising and sponsorship opportunities that are available at the center.  Our 
existing relationship with Plainridge Park Casino commenced in 2015 and still going strong with 
plans to continue in 2021.   The relationship has been used as a Simon prototype for national 
campaigns showcasing a stellar advertiser and sponsorship partner from annual static and 
digital media campaigns to sponsorship of our Valet and Welcome Center Programming as well 
as Summer Music Series and Back to School events. 
 
Sometimes the toughest part of business transactions can be the back and forth of corporate 
offices and legal review of documents, billing and creative differences.  With that said . . .  out 
of the hundreds of clients I personally deal with PPC has been one of the most seamless to deal 
with from annual renewals and negotiations to collecting artwork for print to billing and 
invoicing. 
 
We look forward to continuing this partnership in the years to come.  
 
 
Sincerely, 
Rachel Molina 
Area Director of Business Development 
Simon Media | Experiences  
South Shore Plaza | Emerald Square Mall | Wrentham Village Premium Outlets       

https://www.google.com/finance?client=ob&q=NYSE:SPG
https://www.google.com/finance?client=ob&q=NYSE:SPG
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