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Who you will hear from today

BEN ROTH
Counsel Director, Regulatory Engagement Team

FELICIA GASSEN
Senior Director, Responsible Gaming & Community Impact

CAMERON ZUCKERT
Senior Manager, Responsible Gaming



T1 2026 Revenue & Total Handle

Total SW Revenue MA SW Taxes Collected Total Handle Margin %

October 2025 $17,311,808.83 $3,462,361.77 $237,255,814.04 7.54%
November 2025 $31,128,462.30 $6,225,692.46 $235,406,798.84 13.46%
December 2025 $25,589,994.67 $5,117,998.93 $202,224,822.83 12.90%
January 2026 $23,200,521.74 $4,640,104.33 $199,656,666.10 11.86%
February 2026 $19,350,805.43 $3,870,161.10 $146,831,306.72 13.42%
March 2026 $18,621,370.45 $3,724,274.08 $172,954,916.20 11.01%
April 2026 $22,072,005.20 $4,414,401.04 $167,686,687.18 13.40%
TOTALS $157,274,968.62 $31,454,993.71 $1,362,017,011.91 11.79%




T1 Compliance - Underage / Unique Users Report Metrics

Underage Registration Suspected Underage Use of an Confirmed Underage Use of an Unique Users*
Attempts Account Account

October 2025 12 107 13 50,283
November 2025 14 93 6 36,639
December 2025 10 88 11 135,829
January 2026 20 33 7 139,395
February 2026 9 53 12 158,278
March 2026 6 24 5 202,033
April 2026 9 22 17 85,527
TOTALS 80 420 71 807,984

*Unique users are defined as players who accepted the T&Cs in Massachusetts



Newly Implemented Technology

AceAl is FanDuel's first Al-enabled customer product,
which is designed to do two things:
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(i) Give users the ability to access statistical data to help =
them perform research and INTRODUCING

(i) Generate betslips for users based on natural language I
inputs. “

YOUR Al BETTING ASSISTANT

Ace is specifically designed not to provide any bet
guidance, recommendations, advice, or have any other
interactions that would communicate a specific bet to be
made for a customer.




Community Impact Program Overview
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M Community Commitment

Community First
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Community Impact

Driving Community Impact through Philanthropy, Volunteerism & Engagement

Community First Everyone’s Game DoMore

Commitment to development by empowering Commitment to expanding access to sports and Initiative encouraging employees to give back
communities and individuals where we live, community experiences that build wellness, directly to causes and communities that matter
work, and operate. teamwork, and pride. most to them.
Areas of supportinclude: Special Olympics USA Games . . .
* Food Insecurity; Veterans and Military; - Silver sponsor of the Special Olympics USA Areas of employee volunteerism include;

» Food Insecurity; Homelessness Awareness;

Education; Historical Black Games (Minneapolis) .
Colleges/Universities (HBCUs); Health and . Supporting 4 State Special Olympic chapters Health and Wellbeing
Wellbeing; Financial Literacy, Disaster Relief (IL, MD, MN, VA) — providing financial support

for athletes and coaches. Permanently Disabled Jockeys Fund

impact (Worchester & Springfield)

Massachusetts

. Extendgd pgrtner.ship with Operation Hope in M h A DOLLAR
advancing financial literacy assistance « Supported Community Rowing Inc — Military A D AY
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Community Impact

FanDuel’s commitment to community impact through volunteerism and charitable donations
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Responsible Gaming: RG tool usage in MA

Oct ‘25 — April ‘26 Voluntary Self Exclusions Oct ‘25 — April ‘26 Tool Usage
Tool Type Q4 % Active Tool Users

325 Deposit Limit 4.5%

Max Play Time 0.2%

0.5% of registered MA accounts elected to Wager Limit 0.6%

take a timeout during this period with a Max Wager Size 0.7%

dian length of 30 days.
medlaniengi o s Player Activity Statement 31.7%
My Spend 41.9%




Responsible Gaming Program Updates — Q4 2025-Q1 2026

@ RG Tools Employee Trainings

\é Advocacy & Awareness Efforts

New RG Messaging

PLAYEzPLAN

* InJanuary, FanDuel launched new RG
messaging platform

* Research-backed and designed to
empower customers to be proactive in

managing their play

My Spend Sweepstakes
I._ - I CHECK YOUR
MY..:SPEND

: FOR A SHOT TO WIN
{ I H - PREMIUM NOISE CANCELLING HEADPHONES
T

» Contributed to record-high 48.8%
monthly tool usage in December

New U26 Protections & Comms

* In Q4, FanDuel automatically applied
Deposit Alerts to U26 users

New Employee Trainings

SELF PACED &®
2 ‘

f‘o;;.’ 'l. s

Best practices for ensuring we are
marketing our products responsibly to
help us protect our customers and
meet regulatory requirements.

Published on Nov 19, 2025

0" General
FanDuel Responsible Gaming
Marketing Training

A

CONTINUE

* RG Marketing Training covers
best practices and imagery and
language to avoid

e [ncludes resources to consult
when for new campaigns

* Also released on RG Retail
Training, focused on signs of
problematic play and
escalations.

Continued Airings of Problem
Gambling Recovery TV Show

WHEN GAMBLING ADDICTION GOES PUBLIC

» Aired new episode of The
Comeback with Craig Carton’, our
video series on problem gambling
recovery, on YouTube and
FanDuel TV.

» This latest episode totaled over
2.5k views on YouTube, the most
viewed yet.

» Plans for 2026 episodes are in the
work with some existing partners
in the space.

Parent-Focused Educational
Resources

TRUSTED VC_)ICES(["Q

Gambling is not a gift.

Avoid lottery tickets or scratch-offs
for people under 18.

—~ a%

Visit commmm com 10 learn more
abor f underage gambling.

s
Navigating Today's Gambling Landscape:
My Thoughts on Youth Protection

* New Trusted Voices blog posts from
RG Ambassadors Keith Whyte,
Anita Ondine Smith and Craig
Carton.

* Promoted a responsible gifting
campaign under the Trusted Voices
umbrella, promoted through RG
Ambassadors on social media.




Problem Gambling Awareness Month — March 2026
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Promoted CHA’s Gambling
Disorder Screening Day
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l‘ Kindbridge

Behavioral Health

FanDuel Sportshook % ©

== As part of FanDuel's commitment to raise awareness of problem gambling,

we are proud to support Gambling Disorder Screening Day.

Consider taking the free, anonymous gambling activity screen today at

Gambling Disorder
Screening Day _[V]

Tuesday, March 10th, 2026 Q_—I

Supported CHA’s Gambling
Disorder Screening Day — comms
directing to a Kindbridge gambling
behavior screener

Social media posts related to PGAM
and GDSD totaled over 25k views

Highlighting Resources -
Recovery Show & Article

CUSTOMER COMMITMENT
FANDUEL « MAR 24TH, 2026
Problem Gambling Support
and Resourc¢ "I,’UM[MI:'I{r‘”"'
e filA
FanDuel partner . SN e
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gambling resear wirH CRAIGE CAP . «
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HOPE FOR GAMBLING ADDICTION ;..

* New episode of 'The Comeback
with Craig Carton’, our video series
on problem gambling recovery, on
YouTube and FanDuel TV.

* Problem Gambling support article
published on FanDuel news site,

highlighting resources & screener

» Expanding The Comeback — web

series with RG experts in Q2 2026

Continued support of non-profit
partners

1|CIRIG

INTERNATIONAL CENTER FOR RESPONSIELE GAMING

Continued contributions to the
NCPG, prioritizing creation of
educational resources for youth
prevention

Also contributed to the International
Center for Responsible Gaming,
continuing funding of a ‘Center of
Excellence’ on RG research

Education, support and
recoghnition
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Problem Gambling Awareness
Month: Lived Experience

®EPIC

GLOBAL SOLUTIONS

Kindbridge

Behavioral Health

* Held 2 EPIC lived experience
session for employees in
March

* Held webinar and sent internal
comms promoting Kindbridge
employee support benefits

e






