256.05:

205 CMR: MASSACHUSETTS GAMING COMMISSION

continued

(6) No advertising, marketing, branding, and other promotional materials published, aired,
displayed, disseminated, or distributed by or on behalf of any Sports Wagering Operator for
Sports Wagering shall depict an individual who is, or appears to be, younger than 21 years old,
except live footage or images of professional athletes during sporting events on which sports
wagering is permitted. Any individual younger than 21 years old may not be depicted in any way
that may be construed as the underage individual participating in or endorsing sports gaming.

(7) No advertising, marketing, branding, and other promotional materials published, aired,
displayed, disseminated, or distributed by or on behalf of any Sports Wagering Operator for
Sports Wagering shall depict students, schools or colleges, or school or college settings.

256.06: Advertising to Other Vulnerable Persons

(1) No Sports Wagering Operator shall allow, conduct, or participate in any advertising,
marketing, or branding for Sports Wagering that is aimed exclusively or primarily at individuals
or groups of people that are at moderate or high risk of gambling addiction. A Sports Wagering
Operator shall not use characteristics of at-risk or problem bettors to target potentially at-risk or
problem bettors with advertisements.

(2) Advertising, marketing, and other promotional materials published, aired, displayed,
disseminated, or distributed by or on behalf of any Sports Wagering Operator shall include a link
to and phone number for the Massachusetts Problem Gambling Helpline using language
provided by the Department of Public Health or such other responsible gaming information
required by the Commission ("Responsible Gaming Messaging").

(3) Such advertising, marketing, brandirng-and other promotional materials shall not use a font,
type size, location, lighting, illustration, graphic depiction or color obscuring or limiting the
advertisement of such Problem Gambling Helpline Information.

(4) Information regarding Responsible Gaming Messaging must also meet the following
requirements:

(a) For signs, direct mail marketing materials, posters and other print advertisements, the

height of the font used to advertise Responsible Gaming Messaging must be the greater of:
1. The same size as the majority of the text used in the sign, direct mail marketing
material, poster or other print advertisement; or
2. 2% of the height or width, whichever is greater, of the sign, direct mail marketing
material, poster or other print advertisement.

(b) For billboards, the height of the font used for Responsible Gaming Messaging must be

at least 5% of the height or width, whichever is greater, of the face of the billboard.

(c) For digital billboards, Responsible Gaming Messaging must be visible for the entire

time the rest of the advertisement is displayed.

(d) For video and television, Responsible Gaming Messaging must be visible for either:
1. The entire time the video or television advertisement is displayed, in which case the
height of the font used for Responsible Gaming Messaging must be at least 2% of the
height or width, whichever is greater, of the image that will be displayed.

2. From the first time Sports Wagering Equipment, a Sports Wagering Facility, a Sports
Wagering Area or Sports Wagering is displayed or verbally referenced, and on a
dedicated screen shot visible for at least the last three seconds of the video or television
advertisement. If the Operator elects to utilize this option, the height of the font used for
Responsible Gaming Messaging:
a. During the advertisement must be at least 2% of the height or width, whichever
is greater, of the image that will be displayed.
b. On the dedicated screen shot must be at least 8% of the height or width,
whichever is greater, of the image that will be displayed.

(e) For web sites, including social media sites:

1. Responsible Gaming Messaging must be posted in a conspicuous location on each
website or profile page and on a gaming related advertisement posted on the webpage or
profile page.

2. The height of the font used for Responsible Gaming Messaging must be at least the
same size as the majority of the text used in the webpage or profile page.



205 CMR: MASSACHUSETTS GAMING COMMISSION

256.06 : continued

3. For advertisements posted on the webpage or profile page, the height of the font used
for Responsible Gaming Messaging must comply with the height required for signs,
direct mail marketing materials, posters and other print advertisements.

(5) All direct advertising, marketing, or promotional materials shall include a clear and
conspicuous method allowing patrons to unsubscribe from future advertising, marketing, or

promotional communications.

256.07 :_Self-excluded Persons

(1) No Sports Wagering Operator shall allow, conduct, or participate in any advertising,
marketing, or branding for sports wagering that is aimed at persons who have enrolled in a
Self-exclusion Program pursuant to 205 CMR 233.00: Sports Wagering Voluntary Self-
exclusion.

(2) No Sports Wagering Operator shall direct text messages or unsolicited pop-up
advertisements on the internet to an individual in the Self-Exclusion Program or shall allow any
employee or agent of the Sports Wagering Operator, or affiliated entity or a third-party pursuant
to contract, to take such actions.

256.08 : Disruption to Viewers

(1) No Sports Wagering Operator shall allow, conduct, or participate in any advertising,
marketing, or branding for Sports Wagering that obscures the game play area at a sporting event.

(2) Advertisements for Sports Wagering may not be placed by a Sports Wagering Operator at
a sports event with such intensity and frequency that they represent saturation of that medium
or become excessive.

256.09 : Endorsements

(1) An advertisement for Sports Wagering shall not state or imply endorsement by minors,
persons 18 through 20 years old (other than professional athletes), collegiate athletes, schools
or colleges, or school or college athletic associations.

(2) An individual who participates in Sports Wagering in the Commonwealth under an
agreement with a Sports Wagering Operator for advertising, branding or promotional purposes
must disclose the relationship and may not be compensated in promotional credits for additional
wagers.

(3) Endorsements must comply with the Federal Trade Commission's Guides Concerning the
Use of Endorsements and Testimonials in Advertising, 16 CFR Part 255.

256.10: Records

(1) Each Sports Wagering Operator shall retain a copy of all advertising, marketing, branding
and other promotional materials promoting or intended to promote any Sports Wagering within
the Commonwealth, including a log of when, how, and with whom, those materials have been
published, aired, displayed, or disseminated, for six years. A Sports Wagering Operator shall
also grant the Commission access to all social media platforms utilized by or on behalf of the
licensee for such purposes, provided that an Operator shall not be required to permit the
Commission to control or directly alter such content on such platforms. For all directed or
targeted advertising and marketing, a Sports Wagering Operator shall maintain records sufficient
to describe all targeting parameters used, as well as efforts undertaking to comply with 205 CMR
256.06(1).

(2) All advertising, marketing, branding, and other promotional materials related to Sports
Wagering and the log described in 205 CMR 256.10(1) shall be made available to the
Commission or its agents upon request.



